


Pre-UN Food Summit Dialogue for 
selected advocates for Africa's 
Development. 

A digital report on the dialogue that aired on 17th June 2021 from 3-6 
PM



Facebook analytics summary 

Posts shared 14

Number of people who watched live video 2,400

Total Number of people reached 85,788

Total number of engagements 2,023

Total number of comments 30



Summary of the live broadcast on Facebook 



Summary of the live broadcast on Facebook 
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Twitter analytics summary 

Total number of posts 14

Total number of impressions / reach 86,855

Total number of engagements 1,109

Total number of shares\retweets 76

Total number of likes 334































Conclusions 

● The number of engagements on Facebook was twice the number of engagements on 

Twitter

● On average the same number of people were reached on Facebook and Twitter

● Twitter performed better than Facebook posts in terms of shares with an average of 3 

shares per post while Facebook had less than 1 share per post on average

● The #PreUNFoodSummit 2021 drew engagement to the posts on Twitter with 23 

hashtag clicks in total


